


The APWA Reporter is indisputably...
the major link in the community of public works professionals today.

As an advertiser seeking exposure in the public works industry, you need to consider:

1. TARGET: Are you going to the right people?

First and foremost, the medium you use MUST go to the right people. What profit is there in 
paying to send your ad to 100,000 people if only 29,000 are even in a position to be interested or 
to make the decision to buy?

By sending only to our members, the APWA Reporter eliminates the useless numbers that only 
drive the price of your ad up, and focuses on those public works professionals who have potential 
and are in the position to buy. The fact that the 29,000 recipients are members of APWA makes it 
easy and logical.

2. APPEAL: Is your medium being read?

The APWA Reporter is more than a piece of advertising fluff that shows up in mailboxes or on 
desks unsolicited and largely unread. Nor is it a technical journal that tends to be dry and have 
relevance for only a limited few.

Instead, it is a lively, up-to-date magazine chock-full of information about the association, news of 
the latest technological developments in the field, insights into legislative actions, and dialogues 
and exchanges of ideas among public works professionals across the nation.

Thus, it means that news of your equipment, product, or service is being carried in the pages of 
the most sought-after and respected publication in the public works industry today—the ONLY 
one whose vast majority of readers purposely subscribe to it by virtue of their membership in 
APWA. No other magazine can make this statement.

3. CIRCULATION: Are your numbers effective numbers?

Last but not least, the numbers. Important, but only if they are the right numbers. By virtue of 
APWA’s more than 29,000 members, the APWA Reporter has a direct circulation of 29,000 with 
an estimated pass-around circulation, based on reader feedback, as high as 100,000. These are all 
people who have expressed a desire to read and receive the APWA Reporter.
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The American Public Works Association is the umbrella organization representing all facets of the 
public works industry. Its more than 29,000 members are counted among the leaders and decision 
makers in the field nationwide. Its rapidly expanding sphere of influence, both locally and inter-
nationally, has been reflected both in its increasing presence in the legislative bodies of the nation 
as well as at the construction sites.

The APWA Reporter serves as the prime communication link uniting the community of public works 
professionals that make up APWA. Association members look eagerly each month to the APWA 
Reporter for industry news, the latest on emerging technologies, legislation that will have a direct 
impact on their day-to-day jobs, and the latest educational opportunities to hone their skills.



They are the decision makers
A recent member survey indicated the 
majority of APWA members are in a 
supervisory position with half supervising 
more than 15 people. These are the 
decision makers. They are the buyers, 
the budget preparers, and the people 
responsible for selecting equipment, 
services, vehicles and materials required 
in the operations of a public works 
department. In short, they are the people 
YOU need to reach.

They have the money to buy
More than half of our member agencies 
have a budget of $10 million or more. A 
quarter of them have an annual budget 
in excess of $50 million. This is the multi-
billion dollar public works industry you 
have direct access to through advertising 
in the APWA Reporter.

They have experience
Surveys indicate most of the public and 
private sector professionals in APWA have 
10 years or more experience. They know 
the value of quality products and services.

They are dedicated
By virtue of their membership and activity 
in APWA, they are people interested 
in doing their jobs well, protecting the 
taxpayers’ investment in infrastructure, 
training their people and, in general, 
supporting the quality of life through 
quality infrastructure.

In short, they are the perfect 
prospects for buying your 
product or service.

Want a closer look at our readers?
APWA Reporter readers include:

Member Survey reveals member interests:

Percent of members:

 Building/Grounds

Construction

Emergency Management

Engineeering/Surveying

Fleet Services

GIS

Parks/Open Space

Planning

Water Distribution/Treatment

Right-of-Way Management

Safety

Solid Waste

Stormwater/Flood Control

Streets/Roads/Bridges

Wastewater Collection
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Operations/Administration
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19%
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Color charges are in addition to black & white standard space rates.  
Corporate Member discounts do not apply to color charges		

Mechanical Requirements
We prefer materials submitted electronically in high-resolution, 300 
dpi, press-ready PDF format. We also accept high-resolution jpegs 
(maximum quality compression), tiffs and eps files. Files larger than 
20 MB should not be e-mailed, but sent on a CD (with color proof) 
or uploaded to our ftp site: ftp.apwa.net; user name: apwagraphics; 
password: apwa. For more information please contact Abbey Russell, 
Graphic Designer, at (800) 848-APWA or arussell@apwa.net.

Publication trim size: 81/8 x 107/8”

Binding: Saddle-stitched (April, July and August issues are perfect-bound)

Screen: 133-line preferred. 150-line maximum. Files need to be 300 dpi

Bleed: 1/8”

Columns:   
Format		 Width		  Depth
3-column	 2¼”		  10”

Bleed artwork:  
Measures 83/8” x 111/8” per page, 16½” x 111/8” for a two-page spread. 
Keep live matter ½” from trim size edges.

Full Page
7” x 10”

1⁄3 Page 
Square
4.75” x 4.75”

1⁄2 Page Island
4.75” x 7.5”

1⁄3 Page Vertical
2.375” x 10”

2⁄3 Page Vertical
4.75” x 10”

1⁄2 Page Horizontal
7” x 4.75”

1x 3x 6x 12x 18x 24x

Full page $4,490 $4,610 $4,380 $3,950 $3,550 $3,200
2⁄3  page $3,640 $3,440 $3,280 $2,950 $2,660 $2,640

½ page 
island

$3,360 $3,190 $3,020 $2,740 $2,470 $2,210

½ page $3,010 $2,870 $2,740 $2,470 $2,210 $2,000
1⁄3 page $2,140 $2,040 $1,940 $1,730 $1,580 $1,410

Black & White Standard Space Rates

Cover Rates (four-color charges included)
1x 6x 12x

Cover 4 (Back) $7,920 $7,530 $7,160

Cover 2 (Inside Front) $7,310 $6,950 $6,600

Cover 3 (Inside Back) $7,000 $6,650 $6,330

Color Standard Space Rates
Four Color

Page or Less $1,480

Spread $1,800

Full Page
w/bleed
Bleed: 8.375” x 11.125”

Trim: 8.125” x 10.875”

Live: 7.125 x 9.875”
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Extra Copies: Upon request, at least two free copies 
will be supplied to advertisers at no charge depending 
upon availability. Thereafter, extra copies are available 
at $1 per copy to cover postage and handling. Inquire 
about bulk rates. Bulk orders must be received by the 
first of the month prior to issue.

Reprints: Available upon request. Costs vary.

Discounts and Payment Terms
Agency Discount: 15% discount is allowed to recognized 
agencies for press-ready advertisements submitted 
electronically. Discount is not allowed on other charges 
such as reprints, production charges, conversions, 
typesetting, or special binding and trimming.

Short Rates and Rebates: APWA reserves the right to 
short-rate advertisers at any time the advertiser cancels 
their insertion order for a multi-month placement 
in which they received discounted rates. Advertisers 
will be rebated if, within a 12-month period from the 
date of the first insertion, they have used sufficient 
additional space to warrant a lower rate than upon 
which their billings have been based.

Closing Dates
Display Advertising Space and Materials Deadlines
Please see page 3.

APWA WorkZone Recruitment Advertising Materials 
Deadline: 10th of preceding month (i.e., February 10 
deadline for March issue). No cancellations or changes 
accepted after space closing date.

Guaranteed Positions
For guaranteed positions other than covers, add 10% 
of space charge. Position requests are non-cancelable 
within 15 days of closing date.

Corporate Member Discount
APWA Prestige and Crown Corporate Members receive 
a 10% discount on all display space.

Frequency Discounts
Rates are straight frequency based on the number of 
insertions, regardless of size (minimum unit, ¼ page).

Page Plus
If you sign at least a six-time insertion order for a full-
page, four-color ad, you get a free 1/3 page ad in every 
issue in which your ad runs! Call (972) 596-8777 for 
information.

Advertising Sales Offices
Insertion orders, space contracts, and correspondence 
should be sent to:

Amanda Daniel or Kristen Creel
Advertising Sales Representatives
305 W. Spring Creek Pkwy, Bldg C
Suite 101
Plano, TX 75023

ph: (972) 596-8777
fax: (972) 985-8069
e-mail: info@mohanna.com

Shipping Instructions
Advertising materials should be sent to:

The APWA Reporter
Advertising Sales Department
American Public Works Association
2345 Grand Blvd., Suite 700
Kansas City, MO 64108-2625

ph: (800) 848-APWA
fax: (816) 595-5330
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Electronic Shipping Instructions
If sending materials electronically, please 
send ads to reporterads@apwa.net, or 
contact Abbey Russell, Graphic Designer, at 
(800) 848-APWA.
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Professional Directory  
“Business Card” Advertising
For a quick and easy way to keep your name out 
in front, try the APWA Reporter’s Professional 
Directory. Here is room for your name, address, 
logo, and a short description of the product or 
service. It’s an easy, cost-efficient way to go.

Professional Directory advertising is available on 
annual contract only. Rates are for a 12-month 
period. Rates are net, and advertisers will be 
invoiced upon publication of the initial ad.

Rates:
Single: $930
Square Double: $1,320
Horizontal Double: $1,320

$50 any change in ad during life of contract. 

Inserts
All inserts must be approved by APWA before the 
order can be accepted. Contact APWA’s Advertising 
Sales Representatives for rate information, special 
handling (folding, trimming, etc.) and shipping 
instructions. Inserts should be delivered one week 
prior to regular materials deadline.

Annual Buyer’s Guide
The APWA Reporter, April Issue

If you place but one ad this year, 
this is the place to do it.

Now more than ever, the 
APWA Annual Buyer’s Guide is 
one place you want to be. It is 
designed to be a handy, round-
the-year guide for members to 

keep on their desks as an easy reference to products 
and services available in the public works industry.

The 2012 edition will include:
•	Both an alphabetical and a categorical listing of the 

rapidly growing list of corporate APWA members;
•	A categorical listing of products and services in the 

public works industry;
•	A roster of APWA board members; and
•	A pictorial guide to APWA staff members with an 

explanation of who does what.

Published as the April issue of the APWA Reporter, the 
Annual Buyer’s Guide is your one-on-one media vehicle 
for reaching the decision makers for your products and 
services. They’ll always know how to reach you.

Rates:			   See page 4
Space Deadline: 	 March 7, 2012
Materials Deadline: 	 March 9, 2012

Single

2.125” wide by 1.0625” tall

Square Double

2.125” wide by 2.3125” tall

Horizontal Double

4.625” wide by 1.0625” tall
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Mailing List Rentals
The APWA Reporter’s circulation list is available 
for rent to members or nonmembers (pricing 
varies depending on membership status). For more 
information, call APWA at (800) 848-APWA and ask for 
Information Resources.



Advertise on apwa.net
Banner advertising on APWA’s website is a great way 
to keep your name in front of the thousands of public 
works professionals who access our site each day. Place 
your banner ad on APWA’s site rotation, which includes 
the home page and nine primary navigation pages.

Our rotation features ALL pages on apwa.net (with the 
exception of The Best Show in Public Works pages) for 
maximum reach;

Banner ads are clickable (if you provide us with a hy-
perlink). Each banner advertisement will hyperlink to 
the advertiser’s designated home page or website of 
choice, which will be presented in a new window;

A minimum of 5,000 impressions per month guaranteed;
no more than 30 advertisers in rotation.

Production specifications
•	Dimensions: 468 pixels wide x 60 pixels tall
•	File size: 25k maximum
•	 Image file format: JPG or GIF (basic animated GIFs ONLY)
•	Note: Online advertisements must be submitted in 

electronic format (preferably via e-mail).

Banner ad rates
•	 $1,420 for one month

•	 $1,220 per month for 
three months

•	 $1,030 per month 
for six months

•	 $880 per month for 
twelve months

•	 Custom—contact 
APWA for a quote on a 
custom time frame

Rates are subject to change

Frequency
Advertising commitments for web advertisements are 
for either three months or one month (custom time 
frames available—contact APWA for a quote on a 
custom time frame).
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If you are a public works professional seeking a new 
job, or an employer needing to fill one, look no further 
than the APWA WorkZone online job site. It is 100% 
free for job seekers and provides functionality that 
will benefit both the job seeker and the employer. It’s 
the only job site that was designed exclusively for the 
public works industry.

APWA is committed to attracting the most skilled and 
qualified public works professionals to the site—quality 
candidates who will read YOUR organization’s postings. 
APWA’s position advertising page annually receives over 
580,000 unique views.

Enhanced features of APWA WorkZone include:
•	Self-service posting; place ads at your convenience.
•	Direct payment by Visa, MasterCard or American 

Express.
•	 Simplified pricing; automatic word count and calculation.
•	Simple to edit and extend ads.

If you want to reach out to the 29,000 subscribers of the 
multiple award-winning APWA Reporter, you may opt 
to place your ad in the next issue for only $250.00 more!

To advertise your open positions, please visit APWA’s 
WorkZone at www.apwa.net/WorkZone.
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2012 APWA International Public 
Works Congress and Exposition
Two ways to wield influence at Congress

The 2012 APWA International Public Works Congress and 
Exposition is that once-a-year opportunity to reach cus-
tomers and prospects gathered in the same place. Ana-
heim, Calif., is host to APWA’s 2012 Congress and is the 
perfect place to display your wares. To make a big splash, 
you need to focus your message. Two publications—the 
Show Issue of the APWA Reporter and the Congress Pro-
gram—do just that by landing in the hands of the indus-
try’s movers and shakers during Congress.

Congress Show Issue
The APWA Reporter, 
August issue

If you’re exhibiting at Congress, 
this special issue of the APWA 
Reporter will maximize your expo-
sure. Your advertisement will be 
in the hands of more than 29,000 
members before Congress and 
given to thousands of Congress at-
tendees during registration.

Timing is everything. By advertising in the Congress Show 
Issue, your timing couldn’t get any better—before and 
during Congress when qualified, interested decision makers 
are in the buying mood. Even if you don’t exhibit, this is 
your once-a-year opportunity to reach this prime audience 
of public works professionals.

Rates: 			   See page 4

Space Deadline: 	 July 6, 2012

Materials Deadline: 	 July 10, 2012
 
The Best Show in Public Works
2012 APWA International Public  
Works Congress and Exposition
August 26-29, 2012
Anaheim, California

A Benefit to Congress  
Exhibitors
Advertise in the Official  
Congress Program!

Exhibiting at Congress is an excellent 
way to showcase your products and  
services to the nearly 6,000 attendees  

expected at this year’s event. By advertising in the Con-
gress Program, you can draw attendees to your booth at 
the most critical moment—when they’re entering and 
walking the convention floor.

Your ad also builds awareness for your products or ser-
vices and it stays with them the entire Congress. The 
Congress Program is the attendee’s ultimate guidebook. 
It features the educational program, the exhibit floor 
map, booth and product listings, daily calendars, special 
events and more. If you’re trying to get the word out at 
Congress, don’t limit it to attendees who happen to pass 
by your booth. Spark attendance and excitement for your 
products and services with an advertisement in the Con-
gress Program.

Note: Congress Program advertising is only available to 
Congress exhibitors.

Rates: See enclosed rate sheet
Space Deadline: June 15, 2012
Materials Deadline: June 22, 2012

Bonus: Save 10% off the Congress Program advertising 
rate if you also place an advertisement in the APWA 
Reporter’s Congress Show issue.

Other advertising opportunities
In addition to the Congress Program, APWA publishes the 
Congress Preview and Snow Conference Preview which 
are sent to all our members, along with the Snow Con-
ference Program which is given to the attendees at our 
annual Snow Conference. Please contact our advertising 
sales office at (972) 596-8777 to discuss advertising rates 
and deadlines associated with these publications.

Publisher’s Protective Clause
All advertising orders are accepted subject to the 
terms and provisions of the current rate card. Ad-
vertisers and advertising agencies agree to assume 
liability for content (including, but not limited to, 
text, illustration, representation, trademarks, labels 
or other copyrighted matter) of advertisements 
printed, or the unauthorized use of any person’s 
name or photographs arising from the publisher’s 
reproduction and publishing of such advertisements 
pursuant to the advertiser’s or agency’s order. The 
publisher reserves the right to reject, discontinue 
or omit any advertising or any part thereof. This 
right shall not be deemed to have been waived by 

acceptance or actual use of any advertising matter. 
Publisher reserves the right to place the word 
“advertisement” with copy which, in the publisher’s 
opinion, resembles editorial matter. Publisher is not 
liable for delays in delivery and/or nondelivery in the 
event of Acts of God, action by any governmental or 
quasi-governmental entity, fire, flood, insurrection, 
riot, explosion, embargo, strikes whether legal or 
illegal, labor or materials shortage, transportation 
interruption of any kind, work slow-down, or any 
condition beyond the control of publisher affecting 
production or delivery in any matter.

Terms and Conditions
All services will be billed within ten (10) days of 

the date in which the advertisement was placed 
on the APWA website and/or the date in which 
the APWA Reporter magazine is distributed, 
which includes the advertisement. All payments 
are due within thirty (30) days of the date of the 
original invoice. Any Collection Fees, Attorney’s 
Fees and Court Costs incurred by the American 
Public Works Association in connection with 
collection of any past due accounts will be paid 
in full by the party who placed the advertisement. 
Exhibitors must pay advertising in full prior to 
exhibiting at the APWA North American Snow 
Conference or the APWA International Public 
Works Congress and Exposition.

Any cancellation of or change in the insertion order 
contract must be submitted in writing 15 days prior 
to reservation deadline for each respective issue 
noted in this media kit. Advertiser failing to meet 
established deadlines for cancellations and changes 
or who fails to submit ad copy by the established 
deadline will be held 100% liable for the contracted 
amount. Any advertiser failing to meet contracted 
frequency program will be subject to shortrate at 
the sole discretion of the APWA. Any advertiser fail-
ing to meet the contracted frequency program will 
be subject to pay for all value-added benefits used 
and not earned with number of insertions ran by the 
time of cancellation.
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Thank you to our sponsors!

September 18–21, 2011 | Colorado Convention Center | www.apwa.net/congress

ProgRaM
& SHOw Guide

The Best Show in 
Public Works 
in Denver, Colorado 

AMERICAN PUBLIC WORKS ASSOCIATION • SEPTEMBER 2011 • www.apwa.net

Special sections 
included in this issue:

•	 Congress,	pages	27-63

•	 Research,	pages	74-75

•	 UPROW,	pages	76-99

•	 Publications	and	Resources,	
pages	100-107
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